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India Inc can learn from
the Rajnikant persona:
Create leaders who crea
Jfollowers
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The image

Jack Welch, or JRD Tata, Donald
Ambani, Kenneth Lay or Harshad Mehta, John F
Kennedy or Jawaharlal Nehru, Adolf Hitler or Osama
Bin Laden, all used their persona to move followers
into acion much like the o of the Pid Piper The
me is true of the Rajnikant effect
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Tricks of the trade

All managers have their stock of triviaand tricks of
the trade. The cigarette nonchalantly swallowed with
a swagger and then regurgitated with an equal
amoustaf sk the overstated sylsof the white ult
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The ethics debate

Leadership is a double-edged sword that can lead to

drive the change needed.
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What the followers need
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